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CREATING A MODEL WHICH DEFINES A RELATIONSHIP BETWEEN 
INDIVIDUAL INFORMATION 



CALCULATING A SCORE FOR A PLURALITY OF INDIVIDUALS 
BASED ON THE MODEL, WHEREIN THE SCORE INDICATES A 
PROPENSITY TO HAVE A PARTICULAR ATTITUDE, BEHAVIOR OR 

DEMOGRAPHIC 
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Fig. 2 
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IDENTIFYING A PLURALITY OF INDIVIDUALS 
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RETRIEVING FIRST INFORMATION FROM A DATABASE FOR 
GENERATING A FILE ON EACH OF THE INDIVIDUALS 
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CONDUCTING A SURVEY TO COLLECT. SECOND INFORMATION 
FROM EACH OF THE INDIVIDUALS FOR STORAGE IN THE 
ASSOCIATED FILE IN THE DATABASE 
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CREATING A MODEL WHICH DEFINES A RELATIONSHIP BETWEEN 
THE FIRST AND SECOND INFORMATION 
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CALCULATING A SCORE FOR EACH INDIVIDUAL BASED ON THE 
FIRST INFORMATION, THE SECOND INFORMATION AND THE 
MODEL, WHEREIN THE SCORE INDICATES A PROPENSITY TO 
HAVE A PARTICULAR ATTITUDE, BEHAVIOR OR DEMOGRAPHIC 
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Fig. 2A 
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IDENTIFYING A PLURALITY OF CUSTOMERS 
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RETRIEVING FIRST INFORMATION FROM A DATABASE FOR 
GENERATING A FILE ON EACH OF THE CUSTOMERS 
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CONDUCTING A SURVEY TO COLLECT SECOND INFORMATION 
FROM EACH OF THE CUSTOMERS FOR STORAGE IN THE 
ASSOCIATED FILE IN THE DATABASE 
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CREATING A MODEL WHICH DEFINES A RELATIONSHIP BETWEEN 
THE FIRST AND SECOND INFORMATION 
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CALCULATING A SCORE FOR EACH CUSTOMER BASED ON THE 
FIRST INFORMATION, THE SECOND INFORMATION AND THE 
MODEL, WHEREIN THE SCORE INDICATES A PROPENSITY TO 
PURCHASE GOODS OR SERVICES 
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Fig. 2B 
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CREATING A MODEL WHICH DEFINES A RELATIONSHIP BETWEEN 
INDIVIDUAL INFORMATION 



CALCULATING A SCORE FOR A PLURALITY OF INDIVIDUALS 
BASED ON SURVEY INFORMATION AND THE MODEL, WHEREIN 
THE SCORE INDICATES A PROPENSITY- TO HAVE A PARTICULAR 
ATTITUDE, BEHAVIOR OR DEMOGRAPHIC 
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WHEREIN THE MODEL SETS FORTH A PLURALITY OF 
CHARACTERISTICS AND A WEIGHT OF EACH OF THE 
CHARACTERISTICS FOR CALCULATING THE SCORE 
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FIG. 5 
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FIG. 7A 





m 


I 




m 


. :■ ".. . 




m i 






m i 



FIG, 78 
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FIG. 11 A 
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FIG. 11B 
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